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1. What is the Supplier Code?
The Supplier Code sets out MAG’s expectations of ourselves and all of those who work with us.
We expect supplier performance and standards of behaviours to be in line with this Supplier Code and
any contract obligations. MAG expects our suppliers to act in a manner that upholds our reputation,
whether in delivering goods, services or works on behalf of MAG.
The purpose of the Supplier Code is to formally communicate these requirements and expectations. It
is freely available to view and can be downloaded from www.magairports.com.

2. Who does the Supplier Code apply to?
The Supplier Code applies to all Suppliers, Subcontractors and Concessionaires, collectively referred
to as our “suppliers”. MAG expects our suppliers to treat our colleagues and service partners with
fairness and respect, in return we expect our colleagues and service partners to treat our suppliers in
the same manner.

3. Our Business
MAG is a leading UK Airport group and owns and operates three UK Airports - London Stansted,
Manchester and East Midlands. The Group sees over 55 million passengers flying through its Airports
every year, which collectively employ over 40,000 people on site.
MAG also has a substantial property business, with over £600 million of investment property assets
across its Airports, and has a 50% investment in the £1 billion, 5 million sq. ft. Airport City
development at Manchester Airport. It’s MAG USA business works with Airports to develop and
operate terminal and retail solutions, passenger lounges and car parking facilities.
MAG's future lies in creating outstanding places which make a positive difference for the hundreds of
thousands of people using our Airports on a daily basis.

3.1 Our Vision
To be the premier Airport management and services company.

3.2 Our Mission
To deliver sustainable growth in shareholder value, balancing the needs of our customers,
passengers, colleagues and the communities in which we work, while maintaining the highest
safety and security standards.
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3.3 Our Strategic Priorities
There are six key priorities within our Strategy:
1.
2.
3.
4.
5.
6.

Deliver great service at every touch point
Achieve profitable growth in all our business
Focus on operational excellence
Energise and unlock the potential of our people
Provide modern and customer-focused infrastructure
Enhance the reputation and profile of MAG

3.4 Our Values
MAG’s values determine how we work towards achieving our Mission and Vision.
•
•
•
•
•

Finger on the pulse
Why not?
Power of teamwork
Brilliant at what matters
Safe hands

4. Our Sustainable Future
MAG is committed to a sustainable future and to improving the social, economic and environmental
well-being of the community and environment through the investment in, and development of,
renewable energy schemes and reductions in energy usage and waste across the Group. Our
operations are carbon neutral and currently 100% of our energy needs for our Airports is derived from
renewable sources.
MAG is a growing business that is using its success to drive regional benefits focusing on employment,
skills, education and regeneration. 20,530 young people’s education in our local communities were
directly supported by MAG in the last year. We contributed £7.1 billion to the national economy and
our Airports employed over 40,000 people on site.
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5. Corporate Social Responsibility
MAG recognises that the size, scale and ambition of our Airports brings significant responsibility to the
environment, our local communities, our colleagues, our customers and to local businesses.
MAG’s approach is guided by our belief that when our business prospers, the regions and
communities in which we operate prosper. Working closely with local communities, we continue to
support the education and development of young people and to reach out to those communities
where need is greatest.
We also know that delivering growth in the right way is one of our most important challenges, and as
our Airports continue to develop in the coming years, we understand the importance to local
communities of being able to grow without increasing the environmental impacts associated with our
operations.
Finally, it is important to note that all of our successes are possible due to the people that work at
MAG. Ultimately, our success as a business is founded on the ability of our colleagues and suppliers
and it is vital that we have a strong team with a variety of experiences and backgrounds.
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6. Conducting Our Business
6.1 Sustainable Supply Chain
MAG believes that responsible supply chain management is best for our business. We
understand that creating and maintaining a sustainable supply chain enables us to maximise
business opportunities, whilst managing our risks.
MAG’s position
We recognise that our future growth depends on the sustainability of our business and are
focused on our efforts to continually improve our supply chain and to develop innovative ways
to exceed expectations.
What this means
We value our ability to support long term regional economic growth through our supply chain
and our capacity to lead the way in delivering growth, while managing our social and
environmental impacts. MAG is a supporter of the Prompt Payment Code and will pay our
suppliers within agreed payment terms. We expect our suppliers to do the same within their own
supply chain.

6.2 Health and Safety
Compliance with Health and Safety legislation is an absolute requirement for MAG. Risks to
Health and Safety must be managed with suitable processes and procedures to ensure that the
potential for harm is as low as reasonably practicable.
MAG’s position
MAG believes that nobody should be harmed by our business. We call this Vision Zero.
We operate safety critical activities at MAG and will never compromise our attention to the
Health and Safety of people working on our sites and the passengers using our Airports. We will
constantly challenge ourselves, our suppliers, Service Partners and other third parties to share
in the pursuit of our zero-harm goal.
What this means
Suppliers are expected to share our commitment and to deliver high standards in Health and
Safety performance as a collective responsibility. This includes demonstrating leadership in
Health and Safety, complying with our requirements for the management of Health and Safety,
and following the specific rules that are in place at each of our sites.

6.3 Conflict of Interest
A conflict of interest may arise where a supplier has an interest in a MAG colleague or a person
closely connected to a colleague, and vice versa.
MAG’s position
MAG seeks to avoid conflicts of interest in our business dealings, but if they do occur then we
manage them appropriately.
What this means
Suppliers are expected to alert MAG of any conflicts of interest that may impact on the
relationship between MAG and the supplier, even if this could prohibit the supplier from being
able to conduct future work with MAG.

6

6.4 Anti-Bribery and Corruption
A bribe is a financial or other type of advantage that is offered or requested with the intention of
inducing or rewarding improper performance of a function or activity.
MAG’s position
Highest standards of ethical conduct and integrity are critical in supporting the achievement of
MAG’s strategic and business objectives. MAG has a zero-tolerance approach to bribery and
has a policy which outlines the position on preventing and prohibiting bribery in accordance
with the Bribery Act 2010.
What this means
MAG prohibits colleagues from offering, promising, giving, soliciting or accepting any bribe.
Colleagues are also prohibited from accepting and offering any excessive gifts or entertainment.

6.5 Whistleblowing
MAG recognises that an aspect of accountability and transparency is a mechanism to give the
ability for colleagues to voice concerns in a responsible and effective manner.
MAG’s position
We have an independent organisation - Safecall, which allows colleagues to make a completely
confidential disclosure.
What this means
MAG will treat all disclosures in a confidential and sensitive manner, keeping the identity of the
individual making any allegation confidential. We require our suppliers to operate a similar
mechanism.

6.6 Information Security and Data Protection
MAG’s Information Security Policy and Data Protection Policy outline the requirements for
protecting against the loss of confidentiality, integrity, or availability of the information that MAG
uses to operate its business or handles on behalf of customers. The General Data Protection
Regulations 2016 (GDPR) applies to organisations holding information about living individuals
in both electronic and paper format and it governs how a company collects, uses, stores, shares
and disposes of personal data.
MAG’s position
MAG is committed to its compliance with information security and data protection policy and
legislation, ensuring best practice when processing personal data about it’s customers and staff.
What this means
MAG expects all of our suppliers to make the commitment to comply with General Data
Protection Regulations and MAG’s Information Security Policy which can be found on
www.magairports.com
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6.7 Procurement Regulations
MAG is regulated by the Utilities Contracts Regulations 2016 and the Concession Contracts
Regulations 2016 (CCR 2016). This means some degree of advertising, as appropriate to the
size of a contract, is necessary when issuing a call for competition. This ensures that equal
treatment, transparency and value for money is achieved.
MAG’s position
MAG is obliged to treat all tenderers in the same way and will adhere to the procurement
regulations at all times.
What this means
When issuing a call for competition MAG will be transparent with all tenderers with regards to
selection criteria, award criteria and the reasons why they were, or were not successful. We
expect suppliers to be open and honest in all of their dealings with MAG and their own supply
chain.

6.8 Competition Law
Highest standards of ethical conduct and integrity are critical in supporting the achievement of
MAG’s strategic and business objectives. Competition law applies to all organisations and seeks
to preserve free, fair and effective competition between businesses for the protection of the
consumer.
MAG’s position
MAG is fully committed to complying with competition law at all times and has a policy that is
designed to ensure that it does.
What this means
MAG will not take any action that could be in breach of competition laws. MAG will embed
competition law compliance in both our day-to-day and long-term strategic decision making.

6.9 Social Media and External Communication
MAG recognises that social media tools are increasingly used to promote MAG to colleagues,
customers, the media and other MAG stakeholders and to share personal opinions.
MAG’s position
MAG has an External Communications policy and a Social Media policy, which is meant for
MAG colleagues, suppliers and third parties.
What this means
When engaging in external communications, including social media, you are taking
responsibility for what you write and are encouraged to exercise good judgement and common
sense. When wanting to create MAG themed communications (e.g. press releases, social media
posts, articles etc.) approval from MAG is required.
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6.10

Modern Slavery

Modern Slavery is a crime and a violation of human rights. It takes forms such as slavery,
servitude, forced and compulsory labour and human trafficking.
MAG’s position
MAG has a zero-tolerance approach to modern slavery and we are committed to acting
ethically and with integrity in all our business dealings. We are committed to ensuring there is
transparency in our own business and in our approach to tackling modern slavery throughout
our supply chains.
What this means
Wherever we work we ensure that nobody is exploited, we expect suppliers to share this
commitment. This means MAG will refuse to do business with any individual, company or
organisation that fails to uphold the standards and principles of basic human rights.

6.11

Respectful Treatment

MAG believes that all of its colleagues, suppliers and other third parties have the right to
respectful treatment.
MAG’s position
MAG will not tolerate discrimination, harassment or victimisation of any form within the
workplace.
What this means
MAG expects our suppliers to make the same commitment.

6.12

Environment

We seek to minimise and control the impact of our airport on the environment and our
neighbouring communities.
MAG’s position
MAG will make best use of natural resources and minimise the environmental impact of our
operations.
What this means
As a minimum MAG expects suppliers to maintain environmental and energy management
systems which conform to relevant international standard(s). Suppliers must also comply with all
statutory requirements and protect the environment, preventing pollution wherever possible.

7. Complying with the Supplier Code
MAG reserves the right, upon reasonable notice, to check compliance with the requirements of this
Supplier Code.
We expect our suppliers to encourage their suppliers to adhere to the standards upon which this
Supplier Code is based, as part of fulfilling their contractual obligations.
MAG reserves the right to terminate contracts in the event of material breach of the principles set out
in this Supplier Code.
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